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ENVIRONMENTAL
COMMUNICATIONS PORTFOLIO



INTRO
I’m an environmental communicator with a science
background, public lands experience, and more than
25 years of digital media and design experience.

My work sits at the intersection of ecology, public
education, and visual storytelling. I help translate
technical environmental information into clear,
useful, public-facing content that helps people
understand issues, take action, and connect with the
natural world around them.

With experience at EPA Region 4, the U.S. Army
Corps of Engineers, and nonprofit/client-based
communications, I bring a rare blend of biology,
outreach, design, social media, writing, and project
coordination.



WHAT I BRING
Science & Environmental
Background

* M.S. in Integrative Biology
* B.S. in Biology with Chemistry
minor
* Knowledge of ecology, habitat
watersheds, water quality, public
lands, and natural resource
stewardship

Communications & Outreach

* Public education
* Science communication
* Volunteer and community
engagement
* Workshop and event support
* Writing for public audiences

Digital Media & Design

Social media graphics
Infographics
Educational materials
Website content
Email campaigns
Video and visual storytelling

Project Support

Workflow coordination
Content approvals
Administrative organization
Deadline management
Cross-team collaboration



EPA
The Challenge:
Much of the information involved technical environmental topics, including
cleanup work, emergency response, water safety, remediation, and
community health concerns. The challenge was making that information
clear, accurate, and accessible without oversimplifying the science.

What I Did:
Created social media graphics and campaign content
Wrote and edited public-facing copy
Designed educational materials and infographics
Coordinated with technical staff and subject matter experts
Managed approvals, revisions, and deadlines
Helped translate science into plain language

Why It Matters
Strong environmental communication helps communities understand risk,
trust the process, and know what actions they can take.

Selected EPA Digital Education Samples (next page)

These pieces show my ability to turn environmental information into clear
visual content for public audiences, including emergency preparedness,
remediation, cleanup milestones, groundwater protection, and environmental
health.

SOCIAL MEDIA
AND DESIGN
SUPPORT

Work Samples:
All content is publicly available and can be
viewed on live platforms, including captions,
graphics, and video.

Overview:
At EPA Region 4, I created digital content,
graphics, captions, videos, and public-facing
materials that helped explain complex
environmental programs to broad public
audiences.

https://www.facebook.com/EPASoutheast
https://www.instagram.com/epa_southeast/
https://x.com/EPARegion4




TECHNICAL REPORT DESIGN AND PUBLICATION LAYOUT

Designed and formatted a full-length EPA technical report, including cover design and
complete document layout in Adobe InDesign. Focused on organizing complex
environmental data into a clear, readable format for public audiences.

Focused on simplifying complex information into a clear, easy-to-follow visual format
for general audiences.

Check Out the Report >>

Open Full View >>

PUBLIC INFORMATION & COMMUNITY OUTREACH MATERIALS

Designed public-facing materials to support community outreach for Superfund and
emergency response sites. These pieces were used to help residents understand site
conditions, public meetings, and key information related to environmental and health
concerns.

https://www.epa.gov/system/files/documents/2025-12/2025-big-cypress-remap-phase-v-report.pdf
https://www.epa.gov/system/files/documents/2025-12/2025-big-cypress-remap-phase-v-report.pdf
https://www.epa.gov/system/files/documents/2025-12/2025-big-cypress-remap-phase-v-report.pdf
http://www.epa.gov/system/files/documents/2024-10/techtrix-inc.-cleanup-fact-sheet-october-2024.pdf
http://www.epa.gov/system/files/documents/2024-10/techtrix-inc.-cleanup-fact-sheet-october-2024.pdf
http://www.epa.gov/system/files/documents/2024-10/techtrix-inc.-cleanup-fact-sheet-october-2024.pdf


PRIVATE WELL SAFETY FACT SHEET (EPA MOBILE LAB RESPONSE)

Designed a public-facing fact sheet to support private well owners following Hurricane
Helene in North Carolina. Developed as part of EPA’s mobile laboratory response to
help residents understand water safety risks and testing steps after flooding.

Clear, immediate communication—helping affected residents understand what to do,
where to go for testing, and how to determine if their water is safe to use.

Check Out the Fact Sheet >>

Open Full View >>

PUBLIC EDUCATION INFOGRAPHIC: BED BUG PREVENTION

Designed a public-facing infographic to support bed bug education and prevention
efforts across the Southeast. Developed as a quick-reference tool to help residents
identify signs, reduce risk, and take preventative action.

https://www.epa.gov/system/files/documents/2024-10/epa-mobile-labs-printer-friendly-buncombe-1.pdf
https://www.epa.gov/system/files/documents/2024-10/epa-mobile-labs-printer-friendly-buncombe-1.pdf
http://lindapurvis.com/wp-content/uploads/2026/03/EPA-Region-4-Bedbug-InfoGraphic.png
http://lindapurvis.com/wp-content/uploads/2026/03/EPA-Region-4-Bedbug-InfoGraphic.png
https://www.epa.gov/system/files/documents/2024-10/epa-mobile-labs-printer-friendly-buncombe-1.pdf
http://lindapurvis.com/wp-content/uploads/2026/03/EPA-Region-4-Bedbug-InfoGraphic.png


USACE - ALLATOONA LAKE

During my time with the U.S. Army Corps of Engineers, I supported public
outreach, recreation communication, and environmental education connected
to lakes, public lands, and natural resource stewardship.

This experience strengthened my ability to communicate with visitors,
volunteers, partner organizations, and the general public in a way that was
helpful, approachable, and grounded in science.

What I Did:
Developed and Implemented the Native Species and Pollinator
Restoration Project around Allatoona Lake
Supported outreach and education connected to public lands and
recreation areas
Communicated ecological and natural resource topics to public audiences
Helped promote stewardship, conservation, and responsible recreation
Created social media content, graphics, and public-facing messaging
Worked with community partners, visitors, and stakeholders
Brought a biology background into public education and interpretation

PUBLIC LANDS,
OUTREACH &
ENVIRONMENTAL
EDUCATION



LEGAL MARKETING MAVEN

Beyond environmental work, I provide ongoing design and
digital communications support for professional clients. This
work has strengthened my ability to manage deadlines, follow
brand standards, create audience-specific content, and produce
polished materials across social, web, email, and print platforms.

Overview:
Provide ongoing design support for a legal marketing agency
serving estate planning and elder law attorneys.

Work Includes:
Social media graphics and branded templates
Visual assets for client content and campaigns
Newsletter design and layout
Landing page design and visual structure
Consistent layout and brand application across materials

CONTRACT
GRAPHIC
DESIGNER



FREE ONLINE EDUCATIONAL PROGRAMFREE ONLINE EDUCATIONAL PROGRAM

Cross “Get My
Will Done” Off
the List Before
2027.
Learn how to protect your family,
your home, and everything
you’ve worked for. Right from your
living room.

Wills, Trusts, and Estate
Planning Made Easy and Painless

Protect  M
y Family

Tuesday, November 24Tuesday, November 24

Online.Online.
Attend from the comfort of
your own home.
Attend from the comfort of
your own home.

Questions?Questions?
(405) 286-9009(405) 286-9009

RSVP NOW!RSVP NOW!

Organize Im
portant D

ocumentsUpdate Powers of Att
orney

Enjoy What's Next

Get  My Will Done

Review Beneficiaries

6:00 PM6:00 PM

But a will is
only one document.
Learn which documents your family
needs at every phase of life.
Free online webinar for Texas families.

Wednesda
August 26th

LIVE ON
ZOOM

SAVE YOUR SEAT

learn.generationsTX.law/EP-webinar

August is
Make a

Will Month

12:00 PM
CENTRAL

V E T E R A N S  D A Y

Some served
in uniform.

Some served by
waiting at home.

Thank you to all of them.

Aesthetic
Help Fill Local Tables
We’re collecting non-perishable food
and grocery store gift cards for Second
Harvest Food Bank.

What to Bring

A N N U A L

Now through
Wednesday,
November 18

9 a.m. to 5 p.m.
No appointment needed.

2855 Kifer Road,
Suite 220
Santa Clara, CA 95051

Canned fruits and vegetables
Stuffing mix
Cornbread mix
Canned cranberry sauce
Grocery store gift cards Every contribution helps a family

in our community this holiday season.

Prefer to give from home?
Donate online at impact.shfb.org/braininlaw

(408) 889-1290 BraininLaw.com

Food Drive

NATIONAL ESTATE PLANNING
A W A R E N E S S  W E E K

A plan is more
than a will.
Start by knowing which
documents you have.

HEALTHCARE

PROPERTY

POWERS OF ATTORNEY

FINAL WISHES

If you’re
helping an
aging parent,
it’s worth gathering the
essentials together now:
Where the important
documents live, who their
advisors are, what accounts
exist.

Having it all in

one place is a

gift to everyone,

long before

anyone needs it.





FETCH & GROW

Content focused on pet businesses, emphasizing trust-building, client
relationships, and clear messaging.

        THE PACK POST >>

CONTENT &
WRITING
I develop written content for
blogs, newsletters, social media,
and digital platforms with a
focus on clarity, structure, and
audience connection.

My strongest writing work turns
complex or scattered
information into content that
feels organized, useful, and
human.

For mission-based
organizations, that means
helping audiences understand
the work, care about the
message, and know what action
to take next.

BLUE CANYON CREATIVE

Develop content for nonprofit organizations focused on storytelling, donor
engagement, and mission clarity.

        THE CANYON VOICE >>

https://fetchandgrow.com/blog/
https://fetchandgrow.com/blog/
https://bluecanyoncreative.com/blog/
https://fetchandgrow.com/blog/


I bring a combination of environmental science, public outreach, digital
media, design, and project coordination.

Whether I’m creating a social media campaign, supporting an educational
workshop, designing a public-facing fact sheet, or helping organize the
moving parts behind the scenes, my goal is the same: make the work
clear, useful, and meaningful for the people it serves.

Linda Purvis
purvis.lin@gmail.com
470.774.3484
lindapurvis.com

LET’S WORK TOGETHER

SEND ME A MESSAGE AND LET’S PLAN!

mailto:purvis.lin@gmail.com
tel:470.774.3484
http://lindapurvis.com/
https://lindapurvis.com/contact/
https://lindapurvis.com/contact/
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